ASDMARKE TWEEK

MARCH 2024 SHOW HIGHLIGHTS

The ASD March 2024 show was a tremendous success, highlighting the event's
and impact for exhibitors looking to expand their reach and engage with diverse buyers.
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Growth in Domestic Buyers in Store Type Attendance
Northeast Region 3 Year CAGR
° Discount Dept Store +13.70%
+14.9% +15.0% P
+7.6% Department/Super Store +13.10%

Hardware Store +5.41%

New York Massachusetts Vermont

General Merch +2.62%

Total New Buyers
Buying Groups

Featured groups of buyers partaking meetings rooms and
shopping the show floor.
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6,500 NEW COMPANIES NEW / 45 buyers

gooduwill
Variety Stores .

*All data referenced is comparing ASD March 2024 to ASD August 2023.



